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FOR IMMEDIATE RELEASE

NEARLY 2,000 MALAYSIANS HELP SHAPE NEW CONTENT CODE,
PUBLIC CONSULTATION REPORT REVEALS

Youth dominate Content Forum’s national consultation as public demand stronger
safeguards on Al, child safety and online harms.

KUALA LUMPUR, 26 NOVEMBER 2025 - The Communications and Multimedia Content
Forum of Malaysia (Content Forum) has released the findings of its 2025 nationwide public
consultation on the review of the Malaysian Communications and Multimedia Content Code
(Content Code) review 2025. The report highlights broad engagement from Malaysians across
diverse backgrounds and outlines the public’s priorities for Malaysia’s evolving content
landscape.

The two-month consultation, held from 8 September to 7 November 2025, received a total of
1,891 submissions, a strong indication of public interest and commitment to shaping a safer
and more ethical digital environment. Contributors represented a wide cross-section of
society, including the public, industry players, advocacy groups, and content professionals
sharing their views on evolving standards of responsible content creation and dissemination
in the digital era.

“The public consultation has been a stress test for every line of the Content Code. The
substantial support and detailed feedback show that Malaysians are closely watching how
their content spaces are shaped,” said Mediha Mahmood, CEO of the Content Forum. She
added that young Malaysians made up the largest group of respondents at 908, highlighting
how those who live most of their lives online are speaking up about what feels harmful, fair,
and expected from platforms and regulators.

Key findings from the report highlights several priority areas for the revised Content Code,
including:

e Al and emerging technologies: Al was not treated as a buzzword — respondents
called for practical safeguards such as clear labelling, personal responsibility, and
realistic duties for platforms.

e Child protection: Strengthened measures to prevent and respond to Child Sexual
Abuse Material (CSAM). Feedback indicated Malaysians expect clearer rules and less
ambiguity, reflecting a higher duty of care towards children.

e Children’s content standards: Producers and creators to follow child protection laws,
classification standards, and best practices to ensure content is age-appropriate, non-
violent, and promotes positive values. Respondents also emphasised that children’s
data should not be treated as a marketing asset, calling for profiling to be switched off
by default and higher standards before children’s information is collected or used.

e Diversity and representation: Content standards should require fair and respectful
representation of all groups, including those defined by migration status and
indigenous heritage.

e Fairness in complaints handling: There was clear public support for the Complaint
Bureau’s ability to preside over cases involving older or resurfaced content, reflecting
how online material can circulate, reappear, or cause harm long after its original
publication.

¢ Inclusivity and respectful language: Accurate, respectful, and inclusive terminology
when referring to persons with disabilities.
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“The strong response to this consultation speaks to how deeply Malaysians care about the
integrity of their content environment. It is clear that the future of content governance will be
shaped not only by policymakers and industry, but by the communities who live and participate
in these spaces every day,” said Datuk Rafiq Razali, Chairman of the Content Forum.

“As technology evolves, so too must the ethical frameworks that guide us. The revised Content
Code will be a future-proof, inclusive, and forward-looking document that continues to balance
freedom of expression with accountability and respect,” Datuk Rafiq added.

First established in 2004, the Content Code serves as Malaysia’s principal reference for ethical
standards and best practices in content creation and curation. Developed under the auspices
of the Malaysian Communications and Multimedia Commission (MCMC), it sets out a self-
regulatory framework that encourages both individual responsibility and industry collaboration.
Periodic reviews ensure the Code keeps pace with Malaysia’s rapidly evolving media and
digital ecosystem.

The insights gathered from the public consultation will now guide the final drafting process,
ensuring the revised Content Code responds meaningfully to today’s most pressing digital
challenges. The new provisions will strengthen consumer protection and reinforce a safer,
more accountable online ecosystem for all users.

" The consultation gave us more than consensus — it gave us direction. Our Working Group
now has the task of turning those insights into a Code that is legally sound, future-ready, and
unmistakably shaped by the people who spoke up,” said Mediha.

As the Content Forum prepares to finalise the revised Content Code, the organisation remains
committed to ongoing engagement with stakeholders through outreach programmes,
townhalls, and media literacy initiatives.

For more information and to access the public consultation report, visit
https://contentforum.my/wp-content/uploads/2025/11/Public-Consultation-Report-CCR-

2025.pdf

- END-


https://contentforum.my/wp-content/uploads/2025/11/Public-Consultation-Report-CCR-2025.pdf
https://contentforum.my/wp-content/uploads/2025/11/Public-Consultation-Report-CCR-2025.pdf

CONTENT
_FORUM
UNTUK SIARAN SEGERA

HAMPIR 2,000 RAKYAT MALAYSIA BENTUK KOD KANDUNGAN
BAHARU, PENDEDAHAN DARI LAPORAN PERUNDINGAN AWAM

Golongan belia mendominasi perundingan nasional CMCF ketika orang ramai menuntut
perlindungan lebih kukuh terhadap Al, keselamatan kanak-kanak dan bahaya dalam talian.

KUALA LUMPUR, 26 NOVEMBER 2025 — Forum Kandungan Komunikasi dan Multimedia
Malaysia (CMCF) hari ini mengeluarkan dapatan Perundingan Awam Kebangsaan 2025
sempena semakan Kod Kandungan Komunikasi dan Multimedia (Kod Kandungan). Laporan
ini memperincikan penglibatan meluas rakyat Malaysia daripada pelbagai latar belakang serta
keutamaan orang ramai terhadap landskap kandungan negara yang semakin berkembang.

Perundingan selama dua bulan, dari 8 September hingga 7 November 2025, menerima
sejumlah 1,891 penyertaan—suatu indikator jelas bahawa komitmen dan minata masyarakat
dalam membentuk persekitaran digital yang lebih selamat dan beretika. Penyumbang
merangkumi pelbagai segmen masyarakat, termasuk orang awam, pemain industri, kumpulan
advokasi dan para profesional kandungan yang berkongsi pandangan mengenai piawaian
kandungan bertanggungjawab dalam era digital.

“Perundingan awam ini merupakan ujian ketahanan bagi setiap peruntukan dalam Kod
Kandungan. Sokongan dan maklum balas terperinci menunjukkan rakyat Malaysia semakin
peka terhadap bagaimana ruang kandungan mereka dibentuk,” kata Mediha Mahmood, CEO
CMCF. Beliau menambah bahawa golongan muda merupakan kumpulan terbesar dengan
908 penyertaan, mencerminkan bagaimana mereka yang paling banyak menghabiskan masa
dalam talian kini bersuara tentang perkara yang dianggap memudaratkan, adil dan wajar
daripada platform serta pengawal selia.

Dapatan utama laporan ini menonjolkan beberapa bidang keutamaan bagi semakan Kod
Kandungan baharu, termasuk:

e Al dan teknologi baharu: Orang ramai menuntut langkah perlindungan praktikal seperti
pelabelan jelas, tanggungjawab individu dan kewajipan realistik untuk platform.

e Perlindungan kanak-kanak: Langkah lebih kukuh untuk mencegah dan menangani Bahan
Penderaan Seksual Kanak-kanak (CSAM). Maklum balas menunjukkan keperluan peraturan
yang lebih jelas dan kurang kekaburan selaras dengan tanggungjawab lebih tinggi terhadap
kanak-kanak.

e Standard kandungan kanak-kanak: Penerbit dan pencipta perlu mematuhi undang-
undang perlindungan kanak-kanak, standard pengelasan dan amalan terbaik untuk
memastikan kandungan sesuai usia, tidak ganas dan memupuk nilai positif. Responden turut
menegaskan bahawa data kanak-kanak tidak wajar dijadikan aset pemasaran—profiling perlu
dimatikan secara default dan standard lebih tinggi diperlukan sebelum maklumat dikumpul
atau digunakan.

o Kepelbagaian dan representasi: Standard kandungan harus memastikan representasi
yang adil dan penuh hormat terhadap semua kumpulan, termasuk mereka berdasarkan status
migrasi dan warisan Orang Asli.

e Keadilan dalam pengendalian aduan: Terdapat sokongan jelas agar Biro Aduan CMCF
dapat mengendalikan kes melibatkan kandungan lama atau muncul semula, mencerminkan
realiti kandungan digital yang boleh tersebar, berulang atau memberi kesan walaupun selepas
diterbitkan.
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e Inklusiviti dan bahasa hormat: Penggunaan istilah yang tepat, inklusif dan penuh hormat
ketika merujuk kepada orang kurang upaya.

‘Respons kukuh terhadap konsultasi ini menunjukkan betapa rakyat Malaysia amat
mengambil berat tentang integriti persekitaran kandungan mereka. Jelas bahawa masa depan
tadbir urus kandungan bukan sahaja akan dibentuk oleh pembuat dasar dan industri, tetapi
juga oleh komuniti yang hidup dan berinteraksi dalam ruang tersebut setiap hari,” kata Datuk
Rafig Razali, Pengerusi CMCF.

“Seiring evolusi teknologi, kerangka etika yang membimbing kita juga mesti bergerak seiring.
Semakan Kod Kandungan akan menghasilkan dokumen yang lebih inklusif, futuristik dan
seimbang antara kebebasan bersuara dengan akauntabiliti dan rasa hormat,” tambah Datuk
Rafiq.

Ditubuhkan pada 2004, Content Code merupakan rujukan utama Malaysia bagi standard etika
dan amalan terbaik dalam penciptaan serta pengurusan kandungan. Dibangunkan di bawah
naungan Suruhanjaya Komunikasi dan Multimedia Malaysia (MCMC), ia menetapkan rangka
kerja kawal selia kendiri yang menggalakkan tanggungjawab individu dan kerjasama industri.
Semakan berkala memastikan Kod Kandungan kekal relevan dengan ekosistem media dan
digital Malaysia yang pesat berubah.

Dapatan konsultasi ini kini akan memaklumkan proses penggubalan akhir, memastikan Kod
Kandungan yang disemak semula benar-benar menangani cabaran digital masa Kini.
Peruntukan baru dijangka mengukuhkan perlindungan pengguna serta memperkukuh
ekosistem dalam talian yang lebih selamat dan berakauntabiliti untuk semua.

“Konsultasi ini memberikan lebih daripada sekadar konsensus—ia memberikan hala tuju.
Kumpulan Kerja kini akan menterjemahkan pandangan tersebut kepada sebuah Kod yang
kukuh dari segi undang-undang, relevan untuk masa depan dan jelas dibentuk oleh suara
rakyat,” kata Mediha.

Ketika CMCF bersiap memuktamadkan Kod Kandungan yang disemak semula, organisasi ini
kekal komited untuk meneruskan penglibatan bersama pihak berkepentingan melalui program
jangkauan awam, sesi townhall dan inisiatif literasi media.

Untuk maklumat lanjut dan mengakses Laporan Konsultasi Awam, layari:
https://contentforum.my/wp-content/uploads/2025/11/Public-Consultation-Report-CCR-

2025.pdf

-TAMAT-
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ABOUT THE CONTENT FORUM

The Communications and Multimedia Content Forum of Malaysia (Content Forum) is an
industry forum registered under the Malaysian Communications and Multimedia Commission
(MCMC) and designated by the Communications and Multimedia Act 1998 (CMA’98) to
oversee and promote self-regulation of content over the electronic networked medium. The
Content Forum consists of key players in the content industry, i.e., advertisers, advertising
agencies, broadcasters, content creators/distributors, audiotext hosting service providers,
advertising agencies, internet service providers, and civic groups.

Aimed at facilitating self-regulation, which provides an additional layer of consumer protection
that complements the legal framework, the Content Forum is committed to governing and
promoting the creation, distribution, and consumption of electronic-networked content.

As an industry self-regulatory body, the Content Forum comprises key members of the
communications and multimedia content industry, including broadcasters, advertisers, content
creators, internet access service providers, and civic groups. This dynamic and robust
representation of industry practitioners ensures that content standards continue to be
developed with the objective of establishing a level playing field in the industry.

The Content Forum is responsible for the implementation and enforcement of the Malaysian
Communications and Multimedia Content Code (“the Content Code”). The Content Code was
prepared by the Content Forum and first registered with MCMC on 1st September 2004. The
Content Code is the principal source for industry self-regulation as it contains governing
standards and best practices for content dissemination within the communications and
multimedia industry in Malaysia. The main objective of the Content Code is to outline
procedures of self-regulation that provides the platform for creativity, innovation and healthy
growth of a fast-evolving industry.

The Content Forum houses a Complaints Bureau that is empowered to address all complaints
relating to content disseminated over electronic networks. The Complaints Bureau is
empowered to investigate possible breaches of the Content Code, mediate disputes,
adjudicate cases, publish orders, and impose sanctions where necessary. The Complaints
Bureau accepts complaints from industry players and the general public. Additionally, it plays
an advisory role to any party that requires guidance on electronic content matters.
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